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BILATERAL RELATIONS
Senior Swiss Official Highlights Importance of a Positive National Image, Seeks More Cooperation with China
Published by globaltimes.cn, December 1st, 2019
Switzerland enjoys a good reputation worldwide for its exquisite products and financial hubs. Global Times reporter Lu
Wenao had a chance to speak with Nicolas Bideau - head of Swiss Presence, a promotional arm under the Swiss
Foreign Ministry - on multiple topics such as Switzerland's experience in maintaining its national image and his thoughts
on bilateral cooperation with China. Mr. Bideau stated, “The image of Switzerland is very cliché. When you ask a random
Chinese what Switzerland is, he or she will tell you about the chocolate, the mountains, the banks and so on. But we are
not only that. We are a nation which is very innovative. If you have a look at the innovation index, we are at the top, we
do have very powerful high schools, universities and so on. I'm always trying to find enterprises that could give a face to
the digital part of the innovative product of Switzerland because they provide a different image of Switzerland. We do
have a lot of research on innovation, but we have a small market. This is the big difference with China. China has
innovation and a big market, meaning that you can fulfill all the line from the research till the product.”

BUSINESS NEWS 
Collaboration Between the Swiss and Chinese FinTech Ecosystems
Published by fintechnews.ch, December 4th, 2019
The Zurich and Singapore based FinTech Incubator & Accelerator F10 has signed a Memorandum of Understanding
with the Chinese Zheshang Venture Capital Company Ltd to create more opportunities for investment and Startup
development within the F10 ecosystem at the “Zurich Lake – West Lake” forum for FinTech and Wealth Management.
The event brought highly ranked representatives of government, banking and FinTech as well as academia from
Switzerland and China together to discuss economic and cultural exchanges. The goal of this MOU signed at the “Zurich
Lake – West Lake” FinTech and Wealth Management Forum in December 2019 is the establishment of an exchange
mechanism to create opportunities for investment and the development of Startups within the F10 ecosystem. The
memorandum includes the exploration of global markets between Chinese venture capital companies and Swiss
multinational companies in the canton of Zurich.
 
How a 100-Year-Old Watch Brand Came Back to Switzerland
Published by swissinfo.ch, December 4th, 2019
Switzerland's century-old Milus watch brand was acquired by Chinese investors in 2003, only to be bought back by a
member of Swiss watchmaking royalty. Now, the company finds itself in the position of a startup trying to make it in
today's timepiece market. “I am certainly the first Swiss to acquire a watch brand from the Chinese,” says 82-year-old
Luc Tissot with a laugh. He is the last living member of the Tissot watchmaking dynasty, founders of the celebrated
eponymous Neuchâtel watch brand. Having acquired Milus from its Chinese owners in 2016, Tissot is energetic and
enthusiastic when it comes to the task of harnessing the brand’s glorious past to propel it into the 21st century.
 
Davidoff, the Swiss Tabacco Brand has Opened Flagship in Hong Kong
Published by rli.uk.com, December 3rd, 2019
The Swiss Tobacco brand, Davidoff has now launched a Hong Kong flagship inside the luxury retail complex; The
Landmark. The 580sq ft outlet is significantly larger than the brand’s previous space. The original outlet was the brand’s
third best-selling cigar outlet internationally and accounted for over twenty-five percent of the brand’s Asian sales. “We
are delighted to relocate our new flagship store in Hong Kong,” said Davidoff Asia MD Laurent de Rougemont. “The
challenge in designing this unique cigar shop was to preserve the company’s history but to continue our mission to
delight and surprise our customers worldwide by delivering unique brands and unrivaled retail experiences.” “This
enlarged new flagship store continues the Davidoff legacy of an inspiring place where aficionados can find exceptionally
crafted Discovery Series cigars from different regions, as well as the complex tasting profile of Winston Churchill
Collection,” said Davidoff Hong Kong regional manager and store manager Charles Lim.
 
Entrepreneurs Seek More Cooperation with Europe
Published by chinadaily.com.cn, November 28th, 2019
Qingdao, a coastal city in Shandong province, is utilizing international conferences and trade events to promote
cooperation with countries and regions involved in the Belt and Road Initiative, particularly with European countries and
regions, local media reported. The 2019 Sino-European Entrepreneurs Summit Qingdao Forum, held on Nov 2, focused
on the city's partnership with countries and regions involved in the BRI, especially in the fields of financial development
and technological innovation. The forum was co-hosted by the Qingdao city government and the Sino-International
Entrepreneurs Federation. The federation launched a center in Shinan district in Qingdao at the forum and is expected to
become a platform for global businesspeople to establish partnerships with the city. The federation, a global nonprofit
organization based in Switzerland, will host the forum annually and set up supporting systems in Qingdao, including an
international business reception center and a Sino-European innovation and cooperation development fund.
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Kids Creative Thinking and Art Workshop with Heidi
Published by eda.admin.ch, December 1st, 2019
Heidi is taking a break from the Alps and visiting the skyscrapers of Shanghai this December to teach children a
workshop on creativity and art. The Swiss artist Piroska Szönye impersonates a grown-up version of Switzerland’s most
famous folk story figure “Heidi”. Her aim is to teach children and adults about creative impulses and to share her positive,
innovative thinking. Before coming to Shanghai, Heidi taught several workshops in a private primary school in Liuzhou,
Guangxi Province. With her paper and collage art, she wants people to think outside the box, create magic and
challenge their emotions about the value of things. The workshop at the Yuz Musueum is aimed at children between 5 to
12 years and will be held in English with Chinese interpretation.

INDUSTRIES
ENGINEERING / MANUFACTURING
 
Ultibro and Elunate Benefit from Chinese Reimbursement Decisions
Published by thepharmaletter.com, November 28th, 2019
The Swiss pharma giant Novartis and US drugmaker Eli Lilly are about to roll out their Chinese commercialization plans
with their partners for two important new therapies after news that the drugs will be reimbursed nationally. Ultibro
Breezhaler, a drug exclusively licensed to Novartis in April 2005 by Sosei Heptares and Vectura, has been included in
the 2019 National Reimbursement Drug List (NRDL) in China for the treatment of chronic obstructive pulmonary disease
(COPD). Eli Lilly’s partner Hutchison China MediTech Limited (AIM: HCM), a Chinese company known as Chi-Med, has
announced the inclusion in the NRDL of Elunate (fruquintinib capsules), for the treatment of patients with advanced
colorectal cancer (CRC).
 
Givaudan Doubles Flavour Production Capacity in China With Expansion of Nantong Manufacturing Facility
Published by givaudan.com, November 27th, 2019
Givaudan, the world’s leading flavour and fragrances company, today officially inaugurated a new extension to its
Nantong manufacturing facility aimed to support the capacity on liquid flavour production for beverages, dairy and sweet
goods. This move will double the Company’s flavour production capacity in China. The CHF 30 million expansion brings
the Company’s total investment on the Nantong facility to CHF 80 million. The new 16,000 square metre addition to the
original site will enable Givaudan to meet the growing demand from customers in the food and beverage segments in
China. About 95% of the total production capacity will support customers in China. The Nantong manufacturing facility
will strengthen the Company’s existing capabilities in savoury and culinary flavour blends, snack seasonings, spray dries
and liquid flavours. About 150 people are currently employed on site of which a large majority have been recruited
locally.
 
BANK / FINANCE / INSURANCE

UBS to Double China Investment Banking Business Headcount in 3-4 Years
Published by reuters.com, December 3rd, 2019
UBS Group AG plans to double its current headcount of about 400 people at its majority-owned China investment
banking joint venture in the next three to four years, the bank’s head of global banking in Asia Pacific said on December
3rd. Last year, UBS became the first foreign bank to get Chinese regulatory approval to take control of its securities
business by raising its holding to 51%. The venture’s operations include debt and equity underwriting, and financial
advisory. The bank’s expansion plans come at a time when China is opening up its financial markets to foreigners. This
has resulted in increased demand for local securities and dealmaking services. “Overall, our plan is to steadily grow
China onshore headcount, but we are not just going to compete on size,” David Chin told reporters, referring to its
investment banking joint venture in that country.
 
Lombard Odier: Partnership in China?
Published by finews.asia, December 2nd, 2019
Lombard Odier is apparently evaluating a partnership in China. The Swiss-based private bank has already been
expanding in Asia for several years. «Perhaps the time is ripe now,» said Patrick Odier, senior partner of the Geneva
private bank Lombard Odier in an interview with the «Financial Times». He meant it: To enter the Chinese market and
enter into a partnership for this purpose. One could «join forces with a local bank», he continued. An official
announcement, however, is not yet imminent, the article said. Lombard Odier's partnership instrument has proven its
worth in Asia. The bank has established offices in Hong Kong, Singapore, and Tokyo, but in recent years it has entered
into various joint ventures with local banks to establish a presence in Thailand, the Philippines, and Indonesia.
Commenting on the unrest in Hong Kong, Odier said there was no need to change its presence, although some clients
were now reluctant to place more money in Hong Kong. «We believe the problems will be solved,» he said.

HOSPITALITY / TOURISM / RETAILS

More FSMPS to Come: Nestlé Health Science China Opens New Product Innovation Centre
Published by foodnavigator-asia.com/, December 3rd, 2019
Nestlé Health Science China has officially inaugurated its product innovation centre in Taizhou, Jiangsu province, to beef
up the firm’s portfolio of Foods for Special Medical Purposes (FSMPs) in China. It will operate in parallel with Nestlé
Health Science product innovation centres in the US and Switzerland, sharing the core R&D technologies. It will focus
on developing products that cater to local Chinese taste and unique dietary habits. “The product innovation centre will
continue to carry out localized innovations, develop formulas according to Chinese tastes and nutritional diet
characteristics, and enable more patients to receive nutritional treatment.” “It also helps to further narrow the gap in
clinical nutrition treatment,” said Cecily Gu, regional business head of Nestlé Health Science Greater China Region.
 
Interview: Nestlé Hails China's Efforts to Help Foreign Investors
Published by xinhuanet.com, November 22nd, 2019
The Chinese government has made efforts to facilitate and help foreign investors, said Bernie Stefan, vice-president of
Nestlé Asia, in a recent interview with Xinhua. "I personally have seen the changes over the past few years," said Stefan
in a written interview, "The changes taking place in China on a policy level and also in the real economy are giving
companies like Nestlé many opportunities." Stefan recalled that Nestlé was one of the first multinational companies to
grasp the opportunities of China's reform and opening-up, with the construction of a milk district and a dairy factory in the
1980s in China. Over the years, the Chinese government has implemented policies such as increasing imports and
encouraging consumption, while boosting cross border e-commerce and free trade zones in cities like Shanghai and
other ports in China, said Stefan. Citing the second China International Import Expo (CIIE) held in Shanghai in
November, he estimated that the CIIE would bring more vitality to economic development through convenient and
complete services.
 
Luxury Consumption Sees Growth in China
Published by globaltimes.cn, November 27th, 2019
The luxury brand consumption in China is thriving, according to the BLINK report released by global media agency
MediaCom at a communication summit it cohosted with Swiss luxury group Richemont recently in Shanghai. More than
100 guests were invited to the event to explore what makes luxury audiences tick on social media and how key opinion
leaders (KOLs) can help consumers to connect with luxury brands in the digital realm. Rupert McPetrie, CEO of
MediaCom China finds the luxury market in China is fascinating at the moment and has unique characteristics. "The rate
of growth in China is still very fast for luxuries compared to the rest of the world," McPetrie said. Featured by its
exclusivity, luxury goods are changing from a sign of wealth into something much richer and more interesting. They are
no longer just vehicles of projecting wealth but are now projecting identity, the MediaCom report reads. This change
gives luxury businesses opportunities to tell their stories to consumers. Social media then provides an environment
where brands can speak and consumers can listen and get more engaged.
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LEGAL / TAX / CONSULTING / SERVICES
 
China Legal Briefing
Published by wenfei.com, November 28th, 2019
The new legal briefing is released by Wenfei Law, which focused on New Regulations For Foreign Investments In The
Insurance And Banking Sector; China Will Introduce 20 New Measures to Stabilize Foreign Investment; State Council
Published Regulations on the Optimization of Business Environment; Administrative Measures For The Identity
Authentication for Exit and Entry Certificates.
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