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BILATERAL RELATIONS 
 
Foreign Trade In 2020: Pandemic Causes Historic Decline
Published by admin.ch, January 29th, 2021
In 2020, Swiss foreign trade was dominated by the COVID-19 pandemic: there was a historic decline in both exports (-
7.1% to 225.1 billion) and imports (-11.2% to 182.1 billion). In the second quarter, imports and exports plummeted at an
unprecedented pace. This development set foreign trade back by three years. Meanwhile, the trade balance posted a
new record surplus of CHF 43.0 billion. Foreign trade decreased by a total of CHF 40 billion in 2020. Jewellery and
watches accounted for 50% of the decline in exports. Jewellery imports were down by CHF 9.0 billion. Exports of
chemical and pharmaceutical products bucked the general downward trend. Foreign trade with China hit record levels in
both directions. The Swiss export industry sold fewer goods in all three major economic areas. In relative terms,
shipments to Asia fell the most, with a decline of 8.8% (-4.6 billion). While exports to Hong Kong and Japan decreased
by a total of CHF 3.0 billion, those to China grew by CHF 1.3 billion (mainly chemical and pharmaceutical products, and
watches) and reached a new high of CHF 14.7 billion.
 
Situation in Hong Kong for Travellers Coming from Switzerland
Published by admin.ch, January 27th, 2021
Since 25 March 2020, entry into Hong Kong has not been possible for persons without a residence permit (i.e. those who
do not reside in Hong Kong). Every person entering Hong Kong must undergo quarantine upon arrival in Hong Kong.
Since 25 December 2020, the quarantine has been extended from 14 to 21 days (Link) and can only be spent in a hotel
designated for this purpose by the Hong Kong government (Link to hotel list). For travellers arriving Hong Kong on or
after 20 February 2021, please check this hotel list (Link). As of 2 February 2021, Switzerland will be listed as high-risk
country. This means that everyone who has stayed in Switzerland or any of the other high-risk countries (also transit) in
the last 21 days before arrival in Hong Kong must present a negative result proof of a nucleic acid test for COVID-19 test
result in addition to a hotel reservation on arrival. The test must have been taken within 72 hours before departure (for
connecting flights this information refers to the last flight).
 
President Xi Jinping’s Speech at Davos Agenda is Historic Opportunity for Collaboration
Published by weforum.org, January 25th, 2021
Chinese President Xi Jinping called for both greater global efforts in the fight against an unprecedented public health
crisis and a renewed commitment to multilateral cooperation, in a special address on Monday to business, government
and civil society leaders taking part in the World Economic Forum’s virtual event, The Davos Agenda. “The pandemic is
far from over and the recent resurgence in COVID cases reminds us that we must carry on the fight,” Xi said. “There is
no doubt that humanity will prevail over the virus and emerge even stronger from this disaster.” "We should stay
committed to keeping up with the times instead of rejecting change. Now is the time for major development and major
transformation." Xi outlined several objectives required for a better future. They include the need to work together to
achieve strong, sustainable, balanced and inclusive growth, to close the gap between developing and developed
countries as a prerequisite for global prosperity, and to strengthen global cooperation in addressing the big common
challenges, namely COVID-19 and climate change.

BUSINESS NEWS 

Clariant and Harbin Hulan Sino-Dan Jianye Bio-Energy Announce License Agreement for Sunliquid® Cellulosic
Ethanol Technology in China
Published by clariant.com, February 2nd, 2021
Clariant, a focused, sustainable and innovative specialty chemical company, announced that it has signed a license
agreement with Harbin Hulan Sino-Dan Jianye Bio-Energy, a Chinese green energy company for its sunliquid® cellulosic
ethanol technology. Harbin Hulan Sino-Dan Jianye Bio-Energy, a subsidiary of the Sino-Dan Jianye Group was formed
in the early 2010s and has been involved in the second generation (2G) biofuels business and research for almost a
decade making them one of the frontrunners in this field in China. The project development and plant operation will be
performed by Harbin Hulan Sino-Dan Jianye Bio-Energy at a corn-rich greenfield site near Harbin City in the
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Heilongjiang Province, in Northeast China, utilizing available land and existing infrastructure owned by the Sino-Dan
Jianye Group. The annual production capacity is planned to be 25,000 tons of cellulosic ethanol, processing more than
125,000 tons of locally sourced corn stover, making it one of the first 2G biofuel plants to be built in the Heilongjiang
Province so far. The project is comprised of a license for a basic sunliquid® engineering package, the provision of
technical services, as well as the supply of starter cultures from Clariant’s proprietary enzyme and yeast platform to
process Harbin Hulan Sino-Dan Jianye Bio-Energy’s feedstock into cellulosic ethanol. Detailed project evaluations and
preparations for the engineering phase are well underway.
 
Bally’s Strategy Drives Growth In China Despite COVID-19
Published by jingdaily.com, January 26th, 2021
From architect Le Corbusier to designer Ueli Berger, Switzerland has historically been synonymous with intelligent,
stylish design. As one of the rare birds that marries a storied heritage, artisanal craft, and contemporary concerns like
environmental sustainability, the Swiss luxury house Bally continues the country’s long tradition. Whether it’s the
application of its iconic Bally Stripe designs, which date back to its origin as a ribbon-maker in the 1840’s, or the way it
drives digital innovation today, Bally is sure to bring its valuable combination of heritage and imagination into 2021. This
combination works well with China’s consumers, too, as it’s currently the house’s largest market worldwide. With the
same spirit that Carl Franz Bally pioneered the mechanization of shoemaking when he founded the company in 1851,
Bally blazed a trail into the China region in the early 1980s with a strategy rooted in physical stores. Yet, creating an
integrated shopping experience to engage customers in the digital space became a priority, even before COVID-19. And
since 2019, e-commerce channels like Tmall’s Luxury Pavilion have helped the company drive double-digit growth.
According to Bally CEO Nicolas Girotto, these initiatives have been executed with vital input from its local teams on the
ground, enabling the brand to navigate China’s cultural nuances with confidence. Now, as Bally enters 2021, Jing Daily
talks to Girotto about what’s next in China, communication strategies, and retaining its important inbound Chinese
consumers.
 
Burckhardt Compression Acquires Remaining 40% of Shenyang Yuanda Compressor
Published by burckhardtcompression.com, January 25th, 2021
The contract to acquire the remaining 40% of Shenyang Yuanda Compressor, based in Shenyang, China, was signed
on January 25, 2021. Closing is expected within the next two weeks. In September 2020 Burckhardt Compression
announced the signing of a memorandum of understanding to acquire the remaining 40% of Shenyang Yuanda
Compressor, based in Shenyang, China. The contract to acquire the shares was signed on January 25, 2021. Closing is
expected within the next two weeks. Burckhardt Compression has owned 60% of Shenyang Yuanda Compressor since
May 2016. The shares will be transferred with retrospective effect from January 1, 2021, meaning that Shenyang Yuanda
Compressor’s total net profit from this date is attributable to the shareholders of Burckhardt Compression. The parties
have agreed not to disclose the purchase price. Shenyang Yuanda compressor employs approximately 650 employees
in China and generated sales of around CHF 100 million in 2019. Since the initial interest in Shenyang Yuanda
Compressor, the company has expanded into more segments of the market, the product portfolio has been broadened to
address a wider range of market needs, and Burckhardt Compression has gained direct access to a well-established
local supply chain. Compressors manufactured by Shenyang Yuanda Compressor have been available in selected
export markets through the international distribution and sales channels of Burckhardt Compression since 2019.

CULTURE & SOCIETY
 
Art Basel Hong Kong And Swiss Fairs 2021 Pushed Back Amid Pandemic
Published by thevalue.com, February 2nd, 2021
It has been a year into the COVID-19 pandemic outbreak. Vaccine rollouts are underway in dozens of countries, yet it
seems like the return of large-scale events will still have to be on hold. Art Basel has announced the postponement of its
2021 Hong Kong and marquee Swiss fair to May and September respectively. The Hong Kong fair will take place at the
Hong Kong Convention and Exhibition Centre from May 19th to 23rd, whereas the flagship fair in Switzerland is
scheduled for September 21st to 26th. Just like last year’s edition, there will be online viewing rooms, with the first one
running from March 24th to 27th. “By moving our Basel fair to September, we hope to offer our galleries greater
possibility for successfully preparing their year. Following ten months of vaccination programs in many countries, we
anticipate broad international participation in our Basel show in September, because all our conversations within the
artwork indicate a strong desire to see art in person and engage face-to-face with the global cultural scene,” said Marc
Spiegler, Global Director of Art Basel.

GENERAL INTEREST
 
Meet the Man Who Cycled from Switzerland to Shanghai
Published by thatsmags.com, January 27th, 2021
What kind of person cycles over 30,000 kilometers and through 27 countries, all the way from their home in the shadow
of the Swiss Alps to the coast of the East China Sea? The same kind of person who runs away to join the circus, of
course! Meet Dave Muehlemann. “I’m a 40-year-old guy from Switzerland. I’ve done a lot of different jobs in my life, but
never for the big money,” he introduces himself. “I’ve worked in an office, as a pizza chef, a waiter on a train and as a
nurse caring for elderly people. I also toured around my beautiful country as a manager of a circus.” It was his stint in the
circus – perhaps unsurprisingly – that gave him itchy feet... or itchy wheels. In 2013 he rode 3,500 kilometers to the south
of Morocco to visit some friends he had met while working in the big top. “Before I started, I hadn’t cycled one single
kilometer on my new bicycle. So, I have to confess, it was a bit of a naive project. But in amazing Morocco, I got a taste
for this way of traveling.”

INDUSTRIES

ENGINEERING / MANUFACTURING

Syngenta Group Achieves Milestone of 125 Million Acres of Digitally Managed Farmland
Published by syngentagroup.com, February 2nd, 2021
Syngenta Group achieves milestone of 125 million acres of farmland actively managed by growers using the Group’s
digital services. Syngenta Group is the only agricultural company to have leading digital service platforms in the top four
agriculture markets: The United States, Brazil, China and Eastern Europe. The Group’s industry-leading digital services
range include advanced scouting, seeds selection, imagery decision support, weather risk management, financial
planning, crop and farm operations management. Greg Meyers, Syngenta Group Chief Information and Digital Officer:
“We firmly believe that digital innovations in agricultural technology will lead to better, greener and more sustainable
farming. As the world's most local agricultural technology and innovation partner, to now have 125 million acres of
farmland managed with our digital services underscores the progress we are making with growers around the world to
make that future a reality.”
 
Interview: Swiss Pharma Giant Novartis Aims to Double China Business By 2024, Says CEO
Published by xinhuanet.com, January 26th, 2021
Swiss drug maker Novartis said on Tuesday that its sales in China grew double-digit last year and the company expects
to double its China business by 2024 compared to 2019 sales. "China is a top priority for Novartis," Novartis CEO Vas
Narasimhan told Xinhua in an interview. "We believe within our strategic planning that China will become the second-
largest market in the world for Novartis medicines. Our goal is to double our business in China by 2024 to over 4 billion
dollars in sales. This is driven by both growth in our innovative medicines, pharmaceuticals portfolio, as well as our
oncology portfolio." Based in Basel, Switzerland, Novartis is one of the world's biggest pharmaceutical companies.
"Looking ahead, we are expecting multiple approvals of novel medicines across the full range of the Novartis portfolio.
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Top priority is to reach more Chinese patients with our medicines, continue to invest in China for the long-term,"
Narasimhan said. The company released its full-year earning, showing that net sales from continuing operations rose
3%. "We were very pleased with 2020 given the impact the pandemic had on healthcare systems, still being able to grow
sales 3%, grow our profits double-digit, still having solid growth across both pharmaceuticals and oncology. We were
pleased that coming out of 2020 as we did I think it shows the resilience of our organization," the chief executive said.

BANK / FINANCE / INSURANCE

China: Broader Product Mix Can Boost Health Insurance Business
Published by asiainsurancereview.com, February 1st, 2021
Insurers can grow short-term health insurance by broadening the product mix, serving specific groups such as older
people, and bundling insurance with healthcare services, says Swiss Re Institute. In a report titled ‘Short-term health
insurance: a growth engine for China’s P&C insurers’, Swiss Re Institute says that short-term health insurance can drive
growth for non-life insurers in China and may help to offset the non-life business hit from motor detarification in 2020 and
2021. Short-term health insurance fills the gap between basic (but low-coverage) public health insurance and traditional
long-term health insurance, primarily by reimbursing medical expenses. A majority of health insurance participants
surveyed for Swiss Re Institute research in 2020 expected short-term health insurance premiums to reach 20-30% of
China’s health insurance market and lead the growth of P&C insurers in the next three years. Insurers wrote more than
CNY84bn (USD 13 billon) of the policies in 2019, 12% of the CNY707 billon total health insurance premiums (2015:
9.5%).
 
World Insights: Chinese Assets Expected to Flourish, Attract Global Buyers
Published by hellenicshippingnews.com, February 1st, 2021
Chinese financial assets will continue to be appealing amid tailwinds from several fronts, experts from multiple
international investment advisory firms have said. Meanwhile, global investors are expected to further raise their
positions in Chinese assets in the coming years. Several factors underpin the constructive view on Chinese equities,
Chinese government bonds, Chinese property within the high yield space and the Chinese currency CNY, said a
research note by Swiss banking giant UBS. With the virus situation largely under control, robust economic recovery, and
the potential for more predictable U.S.-China relations in 2021, “we continue to expect China equities, fixed income, and
currency to shine,” said UBS. The recent retreat of equities and widening of Chinese high-yield spreads could be a
temporary setback for Chinese assets, according to UBS. “In our view, localized lockdowns and restrictions on Lunar
New Year travel will delay the services sector’s recovery, but not derail it. Pent-up demand should boost services
consumption, while exports and industrial production remain resilient,” said UBS. UBS projected that Chinese gross
domestic product (GDP) would expand more than 8% in 2021, led by consumption and investment with a potential
upside surprise from exports.

HOSPITALITY / TOURISM / RETAILS

Swatch Launches Macau Pop-Up
Published by rli.uk.com, January 29th, 2021
The Swiss watchmaker has opened an art-themed pop-up store that supports young local artists. Swatch has
collaborated with six young local artists for their latest initiative the Swatch X You project, which is housed at Galaxy
Macau. Each of the artists has created up to three canvases for Swatch that customers can use as a design and
inspiration for their watches. The pop-up offers a unique customised service where customers can choose from one of
the canvases as a base for their watch. Customers can also customise the colour, indexes and the mechanism and have
a personal 15-charatcer message applied on the back of the dial. The first eight inspired canvases have been launched
at the pop-up and this series will become available at the Venetian Swatch flagship store from March 10th.
 
China’s Craving for Cartier Gives Richemont a Much-Needed Boost
Published by jingdaily.com, January 21st, 2021
Evidently, a raging pandemic and rocky economy have not curbed consumer appetite for luxury goods. On January 20th,
Richemont reported a 5% rise in sales at constant exchange rates during its final quarter of 2020, reaching revenues of
USD 4.7 billion. Ahead of analyst expectations, this performance was largely fueled by a 25% sales growth in the Asia-
Pacific region, where robust results in China offset slumps in other locations. With international travel at a standstill,
Chinese shoppers have redirected their dollars toward the domestic market. As such, the Swiss company’s sales jumped
80% in the Mainland and 29% in Taiwan, while Europe shrunk 20% as stores struggled to reopen without tourists. These
figures reiterate how China is on track to become the world’s largest luxury goods market by 2025, as noted by Bain &
Company. In particular, Chinese consumers showed a penchant for jewelry, helping to drive Cartier and Van Cleef &
Arpels sales up 14%. Considering that jewelry is mostly unbranded, popular labels like Cartier have great potential to
grow and dominate this category. Luxury watches, on the other hand, contracted sharply. The only region where sales
grew by double-digits, unsurprisingly, was the Asia-Pacific, partly sustained by the Watches & Wonders event in Sanya.
This trade fair — a partnership between Richemont and Fondation de La Haute Horlogerie (FHH) in association with
China Duty Free Group (CDFG) — offered visitors an opportunity to interact with participating brands in person and
online via livestream. Its success not only points to the lasting appeal of immersive, omnichannel experiences, but also
Hainan’s growing importance as a luxury shopping destination.
 
LEGAL / TAX / CONSULTING / SERVICES

VATP STARTUP COMPETITION: Chisel Your Future
Published by Swiss Nobleness Art Academy, February 2nd, 2021
With the rapid rise of artificial intelligence technologies in various fields around the world, more and more mechanical,
programmed jobs are being replaced by robots, while at the same time, the ability of appreciation and innovation
creativity are becoming the most important components of future human intelligence. This trend has given rise to a new
global trend in arts education and education market, which is in desperate need of replenishment, as well as a large
number of intelligent young professionals and entrepreneurs. The First VATP STARTUP COMPETITION is now seeking
such talents. On the occasion of the 70th anniversary of the establishment of diplomatic relations between China and
Switzerland, as the partner of the Swiss Embassy in China for many years, China Nobleness International united with
Swiss Nobleness Art Academy, to explore the possibilities of cooperation in vocational education and other areas in
China, as well as to implement quality training services between China and Switzerland. Entrusted by the Swiss
Nobleness Art Academy (SNAA), China Nobleness International firstly launched the Visual Arts Teaching Program
(VATP) in the Asia Pacific region in October 2020, at the same time, a dual port VATP teacher training and teaching
application feedback system covering teachers and students was released in the Asia Pacific region to help the long-
term development of China's offline visual arts education with high-quality visual arts education curriculum resources and
technical support in the cloud era. In 2021, SNAA decided to hold VATP Startup Competition in order to adapt to the
change of people's educational habits after the epidemic, adhere to the educational concept of "Art is Emotion", and
encourage outstanding art students to start their own businesses.
 
Kraft Heinz and DKSH Extend Their Strategic Partnership to Include Food Services in Hong Kong and Macau
Published by dksh.com, January 26th, 2021
DKSH Business Unit Consumer Goods, the leading partner for FMCG companies seeking to grow their business in Asia
and beyond, and The Kraft Heinz Company, the fifth-largest food and beverage company in the world, have signed an
extension of their existing full-service partnership for retail, to now also include food services in Hong Kong and Macau.
With the objective of reducing operational complexity and closing distribution gaps for Kraft Heinz, the two companies
have further cemented their regional relationship by extending their partnership to include food services in the complex
HORECA channel of Hong Kong and Macau. Leveraging DKSH’s expertise, extensive network and food service channel
know-how, Kraft Heinz will be able to grow in the competitive Hong Kong and Macau markets, while simplifying their
operation. Joao Leitao, Managing Director, Kraft Heinz APAC, commented: “We believe the broad distribution network
and the local expertise of DKSH can enhance Kraft Heinz’s brand presence in food services in Hong Kong and Macau,
which are key markets for us. DKSH has been an anchor business partner for us in the region and truly understands our
goals in business. With this extended partnership, we will be able to leverage DKSH’s strong capabilities and see
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extensive growth in the coming months and years.”

Looking for more news? Go to SwissCham’s Website.
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