
Should this HTML message not be displayed properly, please inform the
Chamber at Beijing, Shanghai, South China and South-West China.

Is this email not displaying correctly?
View it in your browser .

Reader's Digest, February 24 - March 9

 

BILATERAL RELATIONS 
 
Financial Market Talks Between Switzerland and China
Published by admin.ch, March 3rd, 2021
On March 3rd, 2021, Federal Councillor Ueli Maurer held a virtual meeting with China's Vice-Premier Liu He to discuss
current financial market issues. Financial market cooperation should be reinforced and expanded. Accompanied by
representatives of the respective central banks and financial market supervisory authorities, as well as of the financial
sector on the Swiss side, the two ministers talked about current challenges, prospects for deepening bilateral relations in
the areas of stock exchange trading, sustainable financial services and wealth management, as well as central bank
digital currency. The latest virtual ministerial meeting pursued the contacts already established between the financial
authorities and the financial sector in Beijing in April 2017 and continued in April 2019. Parallel to the existing free trade
agreement, the financial market relations between the two countries are also to be intensified further. The opportunities
created by the liberalisation moves on the Chinese financial market are to be used for concrete cooperation projects.
 

BUSINESS NEWS 
China International Import Expo Welcomes More Consumer Goods Companies
Published by prnewswire.com, February 25th, 2021
For foreign consumer goods companies eyeing the Chinese market, the best way to do so is to sign up for the Consumer
Goods Exhibition Area of the CIIE. The expo provides a golden opportunity for its exhibitors, of which many are Fortune
500 companies and industry leaders, where they can meet hundreds of thousands of buyers and ink deals. In the past
three years, the CIIE has delivered numerous success stories for businesses and there are more to come. At CIIE,
businesses can showcase their Asian and global product debuts. The third edition unveiled 411 new products,
technologies and services, 73 of which made their global debut. Tentative deals worth USD 72.62 billion for one-year
purchases of goods and services were agreed to at the event. Among the six exhibition sections of last year's CIIE, the
Consumer Goods Exhibition Area was described as the most beautiful and the most popular, according to the "Report on
the Media Coverage and Influence of the Third China International Import Expo" released in January 2021. The biggest
names in the global consumer goods industry, such as the Swiss luxury brand Richemont, New York-based luxury house
Tapestry, world-renowned jewelry and accessories brand Swarovski, and Italy's fashion brand Dolce & Gabbana
attended the CIIE last year. SwissCham will offer our members a RMB 2’000 off discount for the booth. Click here for
more information and registration.
 
PIX Moving and Fixposition Announce Strategic Partnership to Expand the Reach of Autonomous Ground
Vehicles
Published by fixposition.medium.com, February 25th, 2021
PIX Moving, inc. and Fixposition AG, announced a partnership to extend PIX Moving’s autonomous vehicle capabilities
and enable operation in more challenging environments by implementing Fixposition’s positioning solutions. IX Moving
and Fixposition have a shared vision for a sustainable and efficient future driven by a shift to autonomous mobility
solutions, and are on a mission to shape this future with their revolutionary technologies. The two companies will
leverage each other’s expertise and ensure the best players and innovators in their respective fields are contributing to
the overall success of the vision by focusing on their core competencies. PIX Moving has developed some of the world’s
most adaptable autonomous vehicle solutions, such as PIXLOOP and PIXBOT, and is dedicated to building a
sustainable smart world. The company already operates successfully to produce autonomous chassis in the last-mile
logistics, autonomous security, mobile retail, and education segments. PIX Moving will adopt Fixposition’s Vision-RTK,
based on the sensor fusion of satellite, computer vision and inertial technologies. The Vision-RTK provides cm-level
precise localization and enables greater autonomy in the most demanding situations. The collaboration will empower
both parties to expand their existing capabilities and to innovate across PIX Moving’s autonomous mobility offerings and
tackle ever more challenging scenarios: from urban canyons to underground passageways and parking buildings; busy
loading docks to under tree canopies. The partnership aims to promote autonomous driving in ever more diverse and
complex settings and facilitate expansion into further industry sectors such as agriculture and construction.
 
Swiss Machinery Industry Benefits Big from Trade with China
Published by swissinfo.ch, February 24th, 2021
According to annual figuresExternal link released on Wednesday, the Swiss MEM industry saw sales drop by 9.8% and
incoming orders by 6.5% in 2020. The situation started to improve in the second half of the year with new orders in the
fourth quarter of 2020 returning to the previous year’s level. This was thanks in large part to trade with China, which
recovered quickly after the shutdown in the first quarter. “The Swiss industrial companies that do business locally or with
exports with China were able to benefit quickly," said Martin Hirzel, President of the Swissmem, manufacturing industry
association, in an interviewExternal link with Swiss public television SRF. The Swiss industrial sector has boosted
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business with China with the help of the free trade agreement in force since 2014 – the first signed between China and a
European country. The sector now exports four times more to China than two decades ago. Exports to the country
making up 7% of all Swiss MEM exports.
 

CULTURE & SOCIETY
 
Europe Hopes to See Rising Numbers of Chinese Winter Sports Tourists Due to 2022 Winter Olympics
Published by scandasia.com, March 3rd, 2021
Tourist destinations in Europe are confident that the strong growth of China’s winter sports industry will benefit their
economies. They believe that the nation’s rising interest in such sports, fueled by staging the Beijing 2022 Winter
Olympics and Paralympics, is especially significant for the recovery of international winter tourism. Ice and snow sports in
China are expected to attract 230 million visits by participants in the 2020-21 winter season, with revenue projected to
top 390 billion yuan ($60.27 billion), according to the China Tourism Academy. A recent report, “2021 China Ice and
Snow Tourism Development”, released by the academy, said the country’s total investment in the sector exceeded 900
billion yuan over the past three years, including a total of 610 billion yuan for 2018 and 2019. Batiste Pilet, promotions
manager for China at Switzerland Tourism, said, “Since Beijing won the bid for the Winter Olympics, the whole industry
has received unprecedented attention, and many investments, as well as promotions, have boosted visitor numbers.”
The Chinese capital was selected to host the 2022 Winter Olympics after beating Almaty－the largest city in Kazakhstan
－by four votes in 2015. Since then, winter sports development in China has been fast-tracked. Pilet said: “Not only has
the number and quality of ice and snow facilities grown, the number of snow sports enthusiasts has risen, too.”
 
Robust Travel Retail Growth Expected in China, Suggests M1nd-Set Research
Published by trbusiness.com, February 22nd, 2021
Swiss research agency m1nd-set believes there is ‘every reason to be confident’ about 2021 travel retail growth
prospects in China. This is despite renewed travel restrictions imposed during the lunar new year period. M1nd-set is
making this forecast based on the latest research it has undertaken on the Chinese market. According to m1nd-set, the
China-focused study on traffic and shopper insights, demonstrates that 2021 will mark the beginning of a robust return to
growth for the travel retail sector in China. This is in light of consumer confidence, shopper behavioural changes and the
Chinese consumer’s ‘relentless desire’ to travel. M1nd-set’s Business 1ntelligence Service (B1S) traffic and shopper
insights data tool, indicates China will experience an increase of more than 200% in international departures in 2021, to
reach circa 30 million international departures. Pre-Covid levels are expected to return by 2023, when outbound traffic is
forecast to reach 88 million, following 108% growth in 2022 and 44% in 2023.

GENERAL INTEREST
 
Alan Bogana Sets Light to Space Oddity
Published by prohelvetia.cn, March 5th, 2021
Geneva-based Alan Bogana has been selected for Pro Helvetia Shanghai’s residencies program. Before his arrival, he
is invited to participate in UCCA Dune’s exhibition “Space Oddity” from March 7th to June 20th, 2021 in Beidaihe. In his
1971 short story “The New Cosmogony,” science fiction author Stanisław Lem describes a new model for the universe:
the universal phenomena and natural laws detectable to humanity are all the product of a previous universe’s operations
and rules; “perfect nature” does not exist, because nature was also formed by this process. Although the feasibility of
proving this hypothesis remains to be seen, Lem reminds us of an indisputable fact: “nature” is far more complex and
mutable than we imagine, and time is not a linear forward march. As such, continued insight into the universe allows us
to escape the limits of anthropocentrism. As one of the Earth’s many inhabitants, humanity has an ineluctable fate—the
evolution of a planetary consciousness, one that transcends state, religion, race, and species. The exhibition “Space
Oddity” brings together twelve artists and groups who adopt a more planetary perspective in their practice. They confront
the dispersal of identity, a byproduct of the constantly accelerating operational systems of human civilizations today, and
trace the formation of a collective unconscious. The allegorical works revolve around this pale blue dot in the universe,
revealing our planet’s traumas and memories, hopes and disappointments. The artists explore various organic systems,
transforming their individual experiences into strange objects of perception. Their works are a reflection on the
operational mechanisms of our society and mark a new struggle against the frustrations of our limited knowledge.

INDUSTRIES

ENGINEERING / MANUFACTURING

ABB Plans to Tap Demand for Smart Manufacturing and Infrastructure
Published by chinadaily.com.cn, March 5th, 2021
With China aiming to achieve carbon neutral by 2060 and further improve the production efficiency in its manufacturing
sector, ABB Group, the Swiss industrial conglomerate, plans to seize more market share as the country demand for
smart urban infrastructure and digital electrical solutions will continue to rise during its 14th Five-Year Plan (2021-25)
period. China's drive toward high-tech, sustainable cities, transportation, energy supply goes hand in hand with ABB
business model and the company is playing a key part in the tangible growth of the Belt and Road Initiative, said Morten
Wierod, president of ABB Motion. "Industrial energy efficiency, more than any other challenge, has the single greatest
capacity for combating the climate emergency. It is essentially the world's invisible climate solution," said Wierod. "By far
the biggest impact we can have in reducing greenhouse gas emissions is through our technologies, which reduce
energy use in industry, buildings and transport – sectors that together account for nearly three-quarters of global energy
consumption," he said.
 
'Stronger, Faster' ABB Cobots Can Aid SMEs
Published by chinadaily.com.cn, March 2nd, 2021
Swiss industrial conglomerate ABB has unveiled two collaborative robots－cobots in short－in Shanghai. ABB said it is
looking to tap into an expanded client portfolio and application scenarios in the age of accelerated automation. ABB
debuted its first cobot YuMi in 2015. The latest robot line-up, dubbed GoFa and SWIFTI, is designed by a cohort of
international R&D personnel including Chinese staff members. They are solely manufactured in China, where ABB
registered 90% year-on-year growth in robot delivery in the quarter ended December 31. ABB said its cobots are
"stronger, faster and more capable", and can accelerate the company's expansion into high-growth segments from e-
commerce and retail to healthcare and logistics. The cobots can also facilitate the adoption of automation by small and
medium-sized enterprises, said Sami Atiya, president of ABB's Robotics & Discrete Automation Business Area. "The
cobots are part of our overall strategy to expand our markets," Atiya told China Daily in a video interview. "Our market,
historically and now still, comes from the automotive industry… but we see more and more new markets opening up."
With smaller sizes and more safety built into their functionality compared with traditional robots, cobots eliminate the
long-existing fencing and cages in industry and can work closely with humans.
 
Daewoo Express Pakistan Partners With Chinese and Swiss Companies to Launch Electric Vehicles
Published by techjuice.pk, February 26th, 2021
Daewoo Express Pakistan has signed an MoU with the Chinese company Skywell Automobiles and Swiss company
Hitachi ABB Power Grids in historical development. The signing ceremony was graced by the governor of Punjab,
Chaudhary Sarwar, and envoys from South Korea, Switzerland, and Japan. According to a press release, the signatory
companies will be collaborating to introduce electric buses among other electric vehicles while also working to develop
charging infrastructure for the electric vehicles in Pakistan. The project will be executed in two phases, including the
provision of state-of-the-art electric buses and the setting up of manufacturing plants, respectively. The governor of
Punjab, Chaudhary Sarwar, in a tweet, said that Punjab is taking the lead in the implementation of the Electric vehicles
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policy introduced earlier, and the latest initiative will be a win-win in the perspective of climate change. The development
is part of the government’s larger vision to introduce electric vehicles and lessen the reliance on conventional cars per
the globally implemented measures to tackle climate change. It is to be noted that Pakistan passed the electric vehicle
policy earlier this year.
 
ABB Deploys Asset Condition Monitoring Software at Chinese Coal Mine
Published by mining-technology.com, February 25th, 2021
Swiss technology firm ABB has commissioned its asset condition monitoring software at Shanyang Coal Mine located in
Heyang in the Chinese province of Shaanxi. The deployment of the ABB Ability Asset Vista Condition Monitoring platform
forms part of a contract awarded by Shaanxi Chenghe Shanyang Coal Mine. The technology vendor said at that its
platform will allow the mining company to streamline maintenance, reduce costs and optimise capacity at the coal mine.
The Shanyang Coal Mine has a production capacity of three million tonnes of coal annually. Its main equipment includes
a production hoist, two service hoists and one main ventilation system. Shaanxi Chenghe Shanyang Coal Mine
Chongyun Zhang said: “We have benefitted from ABB’s expertise in hoists and brake systems previously, and know that
ABB also has a strong track record in building unified IT frameworks.” The software solution offered to Shanyang include
a data acquisition system, five workstations, network devices and ABB Ability Asset Vista to enable complete monitoring
of three hoists and the main ventilation system of the mine.

BANK / FINANCE / INSURANCE

UBS Seeks to Raise Stake in China Joint Venture to 67%
Published by yahoo.com, March 3rd, 2021
UBS Group AG plans to deepen its control over its Chinese securities unit as two of its partners in the venture are
seeking to sell their stakes. UBS, which in 2018 became the first foreign bank to win approval for majority control of a
securities venture in the nation, is planning to snap up another 16% of the firm, boosting its control to 67%, said people
familiar with the matter who asked not to be identified discussing an internal matter. UBS has been discussing the
purchase with Guangdong Provincial Transportation Group Co. and China Guodian Capital Holdings Ltd., who will put
their 14% and 1.99% respective holdings in the venture on sale as early as today, the people said. Unlike rivals such as
Goldman Sachs Group Inc. and Credit Suisse Group AG, the Zurich-based bank currently has no intention of going for
full ownership, which China allowed foreign banks to do last year. UBS has said it has a good relationship with its
Chinese partner and prefers to keep the asset management arm of the Beijing government as a shareholder because of
the connections it can provide in China, the people said.
 
Global Banks Looking to Chinese Mainland Market Amid Sweeping Push for Financial Opening
Published by globaltimes.cn, February 25th, 2021
Some global banks including Credit Suisse are purportedly relocating bankers from Hong Kong to the Chinese mainland,
in an effort to sharpen their competitive edge in the world's second-largest economy which is spinning along in a
sweeping push for financial deregulation. Credit Suisse lately relocated three directors and four more junior staff to the
mainland, Bloomberg reported, citing unidentified people familiar with the matter. Another Swiss bank UBS is "in the
process of shifting several managing directors." And, JPMorgan recently relocated Houston Huang, who oversaw deal
making for the US bank from Hong Kong, to Shanghai after appointing Huang as the head of investment banking for its
securities joint venture in the mainland, said the report. "UBS has no plans systematically to relocate employees from
Hong Kong to the mainland. However, we seek to maximize flexibility and will continue to relocate small numbers of
personnel both to and from the mainland in line with the needs of the business," a UBS spokesperson told the Global
Times.

HOSPITALITY / TOURISM / RETAILS

La Prairie Partners With Shenzhen Duty Free and DFS to Open Bespoke Luxury Boutique Concept In Haikou
Mission Hills
Published by moodiedavittreport.com, March 4th, 2021
Swiss luxury skincare brand La Prairie has partnered with Shenzhen Duty Free and DFS Group to open a strikingly
immersive retail space at the partners’ newly-opened downtown duty free retail complex in Haikou Mission Hills, Hainan.
As reported, the complex, which is located within one of Hainan’s largest and most popular leisure resorts in the Mission
Hills Centreville shopping district, will be completed in phases over the next two years. It will eventually span over
30,000sq m of retail space and boast, among other highlights, the largest Beauty Hall in DFS Group’s global network. La
Prairie’s elegant 35sq m space was designed with a bespoke ‘boutique within a boutique’ concept, highlighting the
brand’s refreshed Platinum Rare Haute-Rejuvenation Collection. It officially opened its doors on February 28th, while the
Platinum Rare Haute-Rejuvenation in-store pop-up space will remain open for six months. The main boutique area offers
one-to-one skincare consultations and a lounge area where visitors can discover La Prairie’s portfolio in a more relaxed
and private environment. The store design showcases La Prairie’s Swiss heritage and features stone and glass fittings,
anchored by a sleek table display.
 
China Sweetens IHG’s Bitter Year
Published by hotelmanagement.net, February 23rd, 2021
Trading strength in Greater China brought good news to an otherwise dreary set of financial results at IHG Hotels &
Resorts, the company that counts Holiday Inn and Crowne Plaza among its brands. Fourth quarter revenue per available
room in Greater China retreated by a relatively modest 18%. Moreover, recent RevPAR figures from Greater China are
much better than its year-long average fall of 41%. Companywide, IHG revenue per available room fell 53% in the fourth
quarter and was down roughly the same for the year as a whole. The biggest slumps in annual groupwide gross revenue
came among the more expensive brands. InterContinental and Kimpton dropped 60% and 71% respectively while
Holiday Inn Express fell 42% and Candlewood Suites only 22%. Revenues at Crowne Plaza took a 57% hit. The pattern
of IHG’s groupwide month-by-month RevPAR in 2020 was similar to that which rivals have been reporting in recent days.
A sharp drop in March and April was followed by a recovery that ran out of steam in the fourth quarter. CEO Keith Barr
said that the COVID-19 pandemic was the “biggest challenge ever” for the hotel industry. “Demand,” he said, “fell to the
lowest levels ever seen.” He said that 2021 has started with many challenges still in place and suggested “more
meaningful progress” was “unlikely until later in the year and dependent on global vaccine rollouts, lifting of restrictions
and an acceleration in economic activity.” He said the company has reacted to the crisis by reducing costs, preserving
cash and conserving balance sheet strength.
 
LEGAL / TAX / CONSULTING / SERVICES

Business Survey: Reviewing 2020, Assessing 2021
Published by swisscham.org, March 3rd, 2021
SwissCham is delighted to present the results of our “Business Survey: Reviewing 2020, Assessing 2021”. The result
indicates that even though there is 36.59% of the respondent companies’ China sales is higher than budget, there is still
31.71% of the companies’ profitability is lower than budget. On the other hand, 41.46% of the respondent companies’
China sales is lower than budget. In 2021, 58.54% of the respondent companies’ expects higher sales and higher profits.
According to the results, the 3 greatest challenges the companies face are “Travel restrictions”, “Find the right people
/talent attraction”, followed by “Reach sales and profit goods & compete with domestic competitors”. In the last 12
months, 50% of the respondent companies reflects that their business environment changed positively, only 35.7% of the
companies responds that their business environment changed negatively. There is also 14.3% of the companies think
their business environment was challenging but still had opportunities. Click here or scan the QR read the survey results.
 
Importance of Customer Centric Strategy in Retail Design
Published by 5starplusdesign.com, February 25th, 2021
The needs of consumers continually shift in China’s retail market. It’s important for brands to pay attention and adjust
their strategies to maintain their hold of the market. Brands need to think about how they can meet the needs and
expectations of their consumers in a way that is adaptable in order to provide the brand stability in an ever-changing
retail environment. Moving one year since the start of the outbreak in China, it is quite apparent to see the impact the
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pandemic had for consumers. Studies indicate that consumers have shifted their priorities which is reflected through the
amount of overall consumption and the consumer’s shopping journey. Chinese consumers have become a lot more self-
aware after the initial impacts of a socially distant society were experienced in 2020. Their typical consumer journey was
heavily impacted as a result. Suddenly consumers had to rely mainly on the digital end of retail to fulfill their daily needs.
In an ever-growing digital world, it may seem as though offline retail is no longer an important part of the consumer
journey. This is actually not the case when looking at China’s market. The total volume of offline sales have still not
returned to pre-pandemic levels. However, it’s expected that these numbers will continue to recover in 2021 as the
number of cases in China continues to remain relatively low.

Looking for more news? Go to SwissCham’s Website.
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