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BILATERAL RELATIONS
China Becomes Key Davos Participant
Published by news.cgtn.com, January 15th 2019
The World Economic Forum (WEF) in the Swiss ski resort city of Davos is one of the most important gatherings for global
business leaders. Microsoft CEO Satya Nadella will be a co-chair for this year's annual meeting. Meanwhile, the WEF will
publish the Global Risk Report 2019 in London on Wednesday as a curtain-raiser for the annual meeting. The WEF's
annual meeting begins on January 22nd with the theme of "Globalization 4.0". While China has gradually become a key
participant, a major focal point, and even the talk of the town for WEF Davos, the Davos events on January 23rd will be
dedicated almost entirely to China. And the WEF says that it will host the most ever Chinese public figures this year.
“One of the biggest delegations coming this year is the Chinese one, with a lot of ministers across a lot key portfolios
including energy, industry, and human resources who are able to talk about future of the world,” said David Aikman, the
WEF chief China representative.
 
Chinese Vice President to Attend WEF Annual Meeting in Davos
Published by globaltimes.cn, January 7th 2019
Chinese Vice President Wang Qishan will visit Switzerland and attend the World Economic Forum (WEF) annual
meeting in Davos from January 21st to 24th, a Foreign Ministry spokesperson announced. Wang is making the visit and
attending WEF annual meeting at the invitation of Ueli Maurer, president of Swiss Confederation, and WEF Founder and
Executive Chairman Klaus Schwab, spokesperson Lu Kang said. During his attendance at the WEF annual meeting,
Wang will deliver a speech, meet with Schwab, and exchange views with those attending the meeting, Lu said at a press
briefing. Responding to external views and comments on the economic situation in China, Lu said that China's economy
has on the whole maintained stable performance and is making progress. Lu said that in spite of external uncertainties
and unstable factors, the positive momentum of China's economy over the long run will remain unchanged, as China
enjoys "enough resilience and great potential" for its development. "We are strongly confident about the positive
momentum of China's economic fundamentals over the long run, as well as achieving the goal of maintaining a medium-
high rate of growth while advancing toward a medium-high level of development," he added. At the upcoming WEF
annual meeting, Wang will further expound on China's views and propositions about its development, economic
globalization, and other major international issues, according to the spokesperson. "We welcome all parties to work with
China, based on the principle of seeking shared benefits via extensive consultation and joint contribution, to advance an
open world economy and the common development of humanity," Lu said.

BUSINESS NEWS 
Chongqing Trading Center Opens New Pavilions
Published by chinadaily.com.cn, January 15th 2019
The seven newly-added national pavilions at the Chongqing International Exhibition and Trading Center were recently
opened for trial operation in Liangjiang New Area, Chongqing. The new pavilions include a Kenyan-Style Pavilion, Polish
Pavilion, Swiss Pavilion, Sri Lankan Pavilion, Southeast Asian Fresh Food Pavilion and New Zealand Pavilion. The
original Singapore and Australian pavilions were also upgraded. Business in the trading center has become more
diversified, and the shopping experience has been further improved. Relying on Liangjiang New Area, the Chongqing
Pilot Free Trade Zone and the China-Singapore demonstration project, the trading center has become a sales and
marketing platform for famous brands from countries and regions along the Belt and Road. The purpose of the trading
center is to strengthen cooperation with countries and regions along the Belt and Road in science and technology,
culture and tourism.
 
Swiss Watchmakers Brace for Slowing Chinese Demand
Published by businessoffashion.com, January 14th 2019
Swiss watchmakers are starting to see signs of slowing spending from Chinese tourists, but are still banking on demand
shifting to mainland China to fuel growth this year, several high-end brands said. Investors are on edge over a softening
economic backdrop in China, and weak Chinese trade data on Monday sent shares in luxury goods companies that rely
heavily on Chinese customers tumbling. Some brands like Parmigiani, owned by the Sandoz Family Foundation and
which makes around 3,000 pieces a year, with average prices at CHF 35,000 (USD 35,714), said they believed it was
still a good time to invest in China. "People are travelling less, but consuming more domestically so it is the right moment
for us to strengthen our local presence (in China)," chief executive Davide Traxler told Reuters at the SIHH industry
trade fair in Geneva, adding the label, in turnaround mode, was entering that market "10 years late". Parmigiani is
repositioning itself at higher price points after trying to take a more accessible tack a few years ago. Chinese customers
make up over a third of spending on luxury goods worldwide, but a falling yuan and Chinese government measures like
cuts in import taxes are pushing more of those shoppers to splurge domestically.
 
Latecomer Breitling’s Bold and Speedy China Expansion
Published by jingdaily.com, January 10th 2019
When Georges Kern assumed the role of chief executive officer at Breitling SA in mid-2017, tackling the booming
Chinese market — a significant region where the brand had surprisingly low exposure — was a top priority. A little over a
year later, Breitling’s aggressive Chinese expansion plan, which has featured everything from brand-ambassador deals
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with Brad Pitt and Daniel Wu to an online strategy geared for future Gen-Z buyers, has finally taken shape. Since
November, the 135-year-old independent Swiss luxury watchmaker has unveiled a slew of online and offline initiatives to
communicate Breitling’s century-old yet forward-looking brand image to the country’s affluent, young and digital-savvy
consumers. Some highlights include the introduction of a new product line “Premier (璞雅)” — a less-bulky sport watch
series that theoretically fits Asians’ wrists better; a glamorous gala night in Beijing to introduce Breitling’s brand
ambassador “Cinema Squad” to the market; a widespread ad push on major Chinese media channels such as Toutiao
(今日头条), GQ, Hupu (虎扑), Pengpai (澎湃), and Huawei (华为); as well as the launch of online stores on Alibaba’s
Luxury Pavilion and Tencent’s WeChat, plus the upcoming official e-commerce site (to go live in the first quarter of 2019).
 
High Prices Cloud Future of Alpine Railways
Published by swissinfo.ch, January 8th 2019
Chances are you won’t get a seat on a Swiss train to travel on Europe’s highest railway if you’ve booked a 12-day
European travel package, including flight, for as little as USD 600. Yet such cheap packages to Europe are being offered
to Chinese tourists, and China is the key market for Switzerland’s Jungfrau Railway and its pricey mountain trips. The
company’s rail journey to the ‘Top of Europe’ as it’s billed – with the upper mountain station at 3,466 metres above sea
level (11,371 ft) – has been one of the Swiss tourist industry’s biggest success stories, attracting record numbers year
after year. A large reason for this has been the company’s winning strategy of making deals with tour operators in China,
convincing them to include the ‘Top of Europe’ in their Europe packages. According to a report from Swiss public
television, SRF, the Chinese accounted for well over half of all tourists who took the Jungfrau train in 2017, when the
railways reported a record 1.07 million passengers. But the company charges CHF180 (USD 184) for the few hours it
takes to ride the train up and down the mountain of the same name. Without any discount, that is a hefty price tag for a
tour operator offering trips to Europe for a few hundred dollars. SRF recently accompanied the firm’s CEO Urs Kessler on
a sales trip to China. Kessler admits that the Swiss railway journey is becoming a much harder sell.
 
ELEVATE of Hong Kong Picks Up Swiss Sustainability Firm BSD Consulting
Published by consultancy.asia, January 3rd 2019
Hong Kong-based business sustainability consultancy ELEVATE has bought Swiss counterpart BSD Consulting,
expanding its reach in Europe and Latin America. Co-founded by ex-KPMG consultant and current CEO Ian Spaulding in
2008, ELEVATE is one of the largest CSR-focused (corporate social responsibility) consulting firms worldwide, with an
existing headcount of 500 and offices dotted across the globe – including its headquarters in Hong Kong and additional
Asian branches in India, Bangladesh, Pakistan, China, Japan, Singapore, Thailand, Taiwan and Vietnam. ELEVATE
provides risk and sustainability assessments, consulting, analytics, and programme management across the business
value chain, with a particular focus on responsible supply chain sourcing, serving clients in the agricultural & food,
electronics, apparel & footwear, automotive, and financial sectors with tailored solutions aimed at creating lasting positive
impact and increased organisational performance. Following the sale of a majority stake to European private equity outfit
EQT last year (which holds around EUR 50 billion in raised capital) in a bid to promote ELEVATE’s “continued growth,
development of new services, and further expansion into the European market through EQT’s industrial network
continued growth,” the firm has announced the acquisition of Swiss-based sustainability advisory BSD Consulting.

CULTURE & SOCIETY
Swiss Producer Makes Pink Cheese for Chinese Market
Published by thelocal.ch, January 17th 2019
The award-winning Stadlemann cheese factory in the town of Ganterschwil spent seven months developing the unusual-
looking cheese known as Pink Queen after a customer in Hong Kong requested an authentic Swiss cheese – but in pink.
The Pink Queen is described as a mild cheese created especially with Asian tastes in mind. “The biggest challenge was
finding a natural colourant that didn’t alter the maturation process of the cheese,” cheesemaker Jürg Stadelmann told
Swiss news site 20 Minuten.  Initial attempts with beetroot and strawberry didn’t work but finally a solution was found that
didn’t affect the taste, Stadelmann explained. What that solution is, the cheesemaker won’t say, out of fear competitors
could copy the idea.

GENERAL INTEREST
Nicolas Party's Color-Saturated Art Reaches Chinese Gallery for Solo Show
Published by efe.com, January 16th 2019
Swiss artist Nicolas Party is presenting a color-drenched site-specific body of work at a Beijing gallery, as documented by
an epa-efe photojournalist Wednesday. Party — well-known for his multidisciplinary approach to shows mixing paintings
with installations, murals and video that transform gallery spaces beyond recognition — is showcasing his largest solo
show in Asia to date at the M WOODS gallery.

INDUSTRIES
ENGINEERING / MANUFACTURING

Novo Nordisk Pharmatech A/S Signs Asia Pacific Distribution Agreement with DKSH
Published by cleanroomtechnology.com, January 15th 2019
DKSH’s Business Unit Performance Materials, a leading ingredients and specialty chemicals distributor, will distribute
Novo Nordisk Pharmatech’s pharmaceutical grade compounds (quats) to its large customer base in Australia, New
Zealand, Japan, Indonesia, South Korea, Thailand, Malaysia, Philippines, China, Taiwan and Singapore. Novo Nordisk
Pharmatech manufactures its pharmaceutical quats in accordance with the cGMP Guide ICH Q7 for Active
Pharmaceutical Ingredients (APIs), the highest available quality standard in the industry. The quats, Benzalkonium
Chloride (BKC), Cetrimonium Bromide (CTAB), Cetrimide and Strong Cetrimide, act either as preservatives or active
ingredients in a diverse range of applications, including ophthalmic, nasal, oral, dental or topical treatments and medical
devices, such as wound care. DKSH was chosen for its experience in providing Market Expansion Services along the
entire value chain and for its solid logistics infrastructure. As a regional expert with more than 150 years of experience in
Asia, DKSH offers an omni-channel approach that presents a one-stop regional solution for its clients. DKSH provides
tailored valued-added services and a deep capillary distribution network that will enable the distribution of Novo Nordisk’s
products in the eleven markets across Asia Pacific.
 
BANK / FINANCE / INSURANCE

Swiss Re Backs First County-Level Parametric Catastrophe Insurance in China
Published by artemis.bm, January 10th 2019
Reinsurance firm Swiss Re continues to expand its parametric risk transfer activities, this time with the launch and
backing of the first county-level natural catastrophe index insurance product in China. Swiss Re is backing and
reinsuring a county-level index insurance cover for Mao County in Sichuan province, Financial News reported, the first
parametric product to drop-down to the county level of coverage in China. Swiss Re has previously backed province
level parametric or index insurance products covering China catastrophe events (such as in Guangdong), but as data
sources improve and become more granular and technology advances, the coverage can be calibrated to a smaller
regional level. The local and regional government has led the initiation of the project, with Swiss Re the exclusive
provider of reinsurance support for the project as well as technical input on the design of the index or parametric triggers
used. Swiss Re is expected to continue putting its global technology resources to work in order to ensure the successful
implementation of the catastrophe insurance project.
 
UBS Considers Boosting Capital of Its Mainland Securities Arm
Published by caixinglobal.com, January 7th 2019
UBS Group AG is considering increasing the capital of its Chinese securities arm as it seeks to ratchet up its brokerage
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business on the mainland now that it owns a controlling stake, an executive with the Swiss financial giant said. UBS
Securities Co. Ltd. may “gradually” increase its capital to leverage up its mainland brokerage businesses, which include
margin financing and derivatives, so it can better take advantage of its 51% stake in the mainland firm, said Thomas
Fang, managing director and head of China equities at UBS Group. Fang is one of the top executives at the bank
pushing UBS’ brokerage business in China. UBS Group finalized the deal on December 24th to increase its stake in
UBS Securities from 24.99% to 51%, the Swiss bank said, becoming the first foreign bank to take a controlling stake in a
Chinese securities firm. Other big foreign banks, such as U.S.-based JPMorgan Chase & Co. and Japan’s Nomura
Holdings Inc., have followed its lead. “One of the key changes of becoming a controlling stakeholder is that you will be
able to get more involved in capital-intensive businesses,” Fang said, adding that the position of controlling shareholder
will allow the firm to achieve a balance between risk and return. Fang added that moving into capital-intensive
businesses is a particular strength for multinational investment banks because of their large balance sheets and their
network of overseas clients.
 
HOSPITALITY / TOURISM / RETAILS

It's Time to Celebrate the Year of the Pig
Published by lofficielusa.com, January 10th 2019
February marks Chinese New Year, which always brings a new animal from the zodiac to celebrate for the next 12
months. Many brands decorate their watches with the annual animal symbol, and 2019 is the Year of the Pig. Below, see
divine swine creations from some of the classiest Swiss watch houses. Vacheron Constantin's Métiers d’Art The Legend
Of The Chinese Zodiac series is different from many other watches because it has no hands. Instead, it shows hours,
minutes, and days through four windows of a disc, a design that allows the artist to freely customize the dial space. For
this edition of its Petite Heure Minute style, Jaquet Droz, which has an established reputation from inventing automaton
mechanics, used a precise color painting technique to convey the pig's abundance and prosperity. Since 2012, the Piaget
brand has created a special Altiplano watch with the face featuring the zodiac image. For the Year of the Pig, artist Anita
Porsche decorated the pig's face with the old technique of superphosphate, or high heat dosing, and decorated with
diamonds around the edges. Many of Chopard's best pieces are part of the L.U.C collection, which includes the brand's
Chinese New Year series. The artisans decorate the face with the zodiac pattern in many ways, and for the Year of the
Pig, the watch features Urushi, an old Japanese lacquer technique.
 
Richemont Says Third Quarter Sales Up 25%
Published by iol.co.za, January 7th 2019
Luxury goods holding company Richemont, founded by South African billionaire Johann Rupert, said on Friday sales in
the third quarter ended December 21st increased by 25% at actual exchange rates compared to the same period in
2017. Excluding online sales platform Yoox Net-A-Porter Group (YNAP) and second-hand timepiece dealer
Watchfinder.co.uk, sales rose by 6% at actual exchange rates. It reported growth in most regions, with a double-digit
increase in mainland China compensating decreases in the Middle East and Europe. "With the consolidation of YNAP
and Watchfinder regrouped for the first time under the newly created Online Distributors business area, group sales grew
by 24 percent," Richemont said. During the latter part of the quarter, sales in Europe were affected by social unrest in
France which negatively impacted tourism and led to store closures for six consecutive Saturday's. The disposal of
Lancel in June also weighed on the year-on-year comparison. A 10% increase in sales in the Asia Pacific reflected
double-digit sales growth in mainland China and good increases in other main markets. Sales growth in Hong Kong
slowed, while those in the Americas rose by 9%, benefitting from a good performance by the Jewellery Maisons and the
"other business" area.

LEGAL / TAX / CONSULTING / SERVICES
 
CCB: Chinese Banker Wins Influential Mandate
Published by finews.com, January 8th 2019
A manager at China Construction Bank in Zurich has been appointed to an influential position in Switzerland, an
indication of the importance of the bank for financial relations between the two countries. The Swiss-Chinese Chamber of
Commerce (SCCC) at the end of 2018 appointed Xinxin Rinderknecht-Liang as deputy general manager, according to
the website of the organization, which is based in Zurich. She will support Beilun Wei, the general manager of SCCN.
The position at SCCN is part-time only. Rinderknecht-Liang is a financial specialist at China Construction Bank (CCB) in
Zurich, responsible for customer relations with banks and insurance firms. The appointment of the banker helps CCB to
expand its influence at the chamber. David Gong (pictured below), the CEO of the Swiss CCB branch, is an adviser of
the organization, underlining the importance of CCB in Switzerland. CCB in 2015 was the first Chinese bank in many
years to receive a banking license in Switzerland. It also obtained from China exclusive rights to maintain a trading hub
for the renminbi in Switzerland.
 
China Legal Report
Published by wenfei.com, January 3rd 2019
In March 2018, Wenfei Attorneys-At-Law Ltd. has already published a “Swiss Investment Report” on the Wenfei
webpage which gives an overview of the Regulatory Treatment of Initial Coin Offerings (ICOs) in Switzerland and
Mainland China. Now, this “China Legal Report” is intended to update such previous article and to further deepen the
research on the topic “Initial Coin Offerings” by including other Asian countries into the comparison.  When Bitcoin and
many other cryptocurrencies were introduced, they were regarded as decentralized alternatives (i.e. without central
authority) to the existing banking system. Will the digital currencies be put through the same regulations as the
conventional banking system? How will governments regulate the industry? If they cannot, what alternatives will they
consider? What is the effect of their actions on the cryptocurrency markets?  These and other questions will be
answered in this article.
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